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	Job Title:

	Head of Marketing

	Reporting to: 

	Director of People & Culture, with dotted line to Commercial Director

	Purpose of role:
	The Head of Marketing is responsible for leading and delivering Horizon Care & Education Group's marketing, brand and communications strategy, ensuring a consistent and compelling brand experience across all audiences. The role has a strong strategic focus on enhancing Horizon's reputation as both a leading provider of specialist education and care services and an employer of choice.

Working closely with senior leaders across the organisation, the Head of Marketing will develop integrated marketing strategies that support business growth, pupil and young person referrals, employee attraction and retention, stakeholder engagement, and internal communications. The role will lead the evolution of Horizon's Employer Value Proposition (EVP), strengthen brand awareness across key markets, and ensure marketing activity delivers measurable commercial and organisational impact.

The Head of Marketing will manage and develop a team of Marketing Coordinators, fostering a high-performing, creative and customer-focused marketing function.


EQUAL OPPORTUNITIES
All young people are equally entitled to have their needs met in a fair and balanced way.  To be responsible for promoting equal opportunities for all and for challenging any behaviour or practice which discriminates against any young person or colleague on the grounds of race, religion, disability, age, gender, sexual orientation or any other perceived difference.

Horizon Care & Education is committed to safeguarding and promoting the welfare of children and young people. All appointments are subject to enhanced DBS checks and satisfactory references.


	Main areas of overall accountability:
	Core Responsibilities

Strategic Marketing & Brand Leadership
· Develop and deliver Horizon Care & Education Group's marketing, brand and communications strategy in line with organisational objectives.
· Protect, strengthen and evolve the Horizon brand across all internal and external touchpoints, ensuring consistent messaging, tone and visual identity.
· Lead the development and implementation of annual marketing plans, objectives and budgets, ensuring activity supports business priorities and delivers measurable outcomes.
· Monitor marketing performance through agreed KPIs, reporting on campaign effectiveness, return on investment and strategic impact.

Employer Brand & Talent Attraction
· Lead the development and promotion of Horizon's Employer Value Proposition (EVP), positioning the organisation as an employer of choice within the care and education sectors.
· Develop innovative attraction campaigns to support recruitment priorities across the organisation.
· Work collaboratively with HR and Recruitment to deliver integrated recruitment marketing strategies that improve candidate attraction, engagement and conversion.
· Ensure the employee experience is reflected authentically across recruitment campaigns, careers content, social media and employer branding materials.

Business Development & External Marketing
· Develop and deliver marketing initiatives that support occupancy, referrals and sustainable business growth across Horizon's services.
· Produce targeted campaigns and marketing materials that engage key decision-makers including local authorities, commissioners, social workers, parents, carers and professional partners.
· Build Horizon's profile across the sector through strategic communications, thought leadership, case studies and success stories.
· Develop a thorough understanding of key audiences, their needs and the most effective communication channels.

Stakeholder Engagement
· Build and maintain constructive relationships with commissioners, local authorities, social workers, education professionals, parents, carers and other external stakeholders to strengthen Horizon's reputation and support organisational growth.
· Work alongside the Head of Partnerships and other senior leaders to identify opportunities for collaborative working and increased brand awareness.
· Plan, coordinate and attend conferences, exhibitions, forums and networking events, representing Horizon and promoting its services and values.
· Develop presentation materials and promotional activity to maximise engagement opportunities.
Digital Marketing & Communications
· Lead Horizon's digital marketing strategy, including social media planning, content development and campaign delivery.
· Oversee the management and continuous development of the Horizon website, ensuring content remains engaging, accessible, accurate and optimised.
· Drive digital innovation to increase audience engagement and improve brand visibility.
· Ensure all communications reflect Horizon's values and strategic priorities.
Internal Communications
· Lead the organisation's internal communications strategy, ensuring colleagues are informed, engaged and connected to Horizon's vision, values and achievements.
· Develop communication plans that support organisational change, employee engagement and cultural initiatives.
· Create compelling internal campaigns that celebrate success, promote collaboration and reinforce organisational values.
Market Insight & Customer Voice
· Develop systems to gather meaningful feedback from customers and stakeholders, using insight to inform continuous improvement and marketing activity.
· Analyse market trends, competitor activity and sector developments to identify opportunities and emerging risks.
· Produce regular reports including market analysis, campaign performance, stakeholder insights and recommendations for future activity.
· Maintain market research databases and evaluate competitor positioning.
Marketing Resources & Brand Assets
· Oversee the development and production of marketing collateral, publications, branded merchandise, promotional resources and corporate materials.
· Ensure all marketing assets meet brand standards and support organisational objectives.
· Manage external suppliers and agency relationships where required.
Leadership & Team Management
· Lead, motivate and develop the Marketing Coordinators, creating a collaborative, innovative and high-performing team.
· Set objectives, monitor performance and provide coaching and professional development opportunities.
· Promote continuous improvement, creativity and best practice across the marketing function.
· Manage marketing budgets effectively, ensuring value for money and strategic investment.
General Responsibilities
· Ensure all marketing activity complies with relevant legislation, including GDPR, advertising standards and accessibility requirements.
· Maintain an awareness of developments within the care, education and recruitment sectors.
· Undertake any other duties commensurate with the level and responsibilities of the role.

Additional Information
It is the nature of the work of Horizon Care and Education that tasks and responsibilities may be unpredictable and varied. All employees are expected to work flexibly when required, and additional duties may be undertaken to meet the needs of the school and organisation.

Horizon Care and Education is committed to quality, equality and valuing diversity.


	Person Specification
	Qualifications:

Essential:

· Degree or professional qualification in Marketing, Communications, Public Relations, Business or a related discipline, or equivalent relevant experience.
· Evidence of continued professional development.
Desirable
· Chartered Institute of Marketing (CIM) qualification or equivalent professional accreditation.
· Project management qualification.

Experience
Essential:
· Significant senior marketing experience, including developing and delivering organisation-wide marketing and communications strategies.
· Experience of leading and managing a marketing team, including coaching, developing and motivating staff.
· Proven experience of developing and managing a corporate brand across multiple channels and audiences.
· Experience of employer branding and recruitment marketing, including developing Employee Value Propositions (EVP) and attraction campaigns.
· Experience of developing marketing campaigns that support business growth, customer acquisition or service development.
· Experience of stakeholder engagement with senior internal and external audiences.
· Experience of digital marketing, including website management, social media strategy, email marketing and content development.
· Experience of planning and delivering events, exhibitions and promotional activity.
· Experience of managing external agencies, suppliers and marketing budgets.
· Experience of using market research, customer insight and performance analytics to inform strategic decision-making.
Desirable
· Experience within the education, children's services, health, social care or not-for-profit sectors.
· Experience of marketing within a regulated or multi-site organisation.
· Experience of supporting organisational change through communications.
Knowledge
Essential:
· Excellent understanding of strategic marketing principles and brand management.
· Strong knowledge of employer branding and employee engagement strategies.
· Knowledge of digital marketing trends, SEO, social media platforms and content marketing.
· Understanding of audience segmentation and targeted communications.
· Knowledge of customer journey mapping and stakeholder engagement.
· Understanding of marketing performance measures, campaign evaluation and return on investment.
· Knowledge of GDPR and data protection requirements relating to marketing and communications.
Desirable:
· Understanding of the commissioning landscape within children's services and specialist education.
· Knowledge of local authority decision-making processes and referral pathways.
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